


Ideas are fragile.

Without proper encouragement they are lost, never to be realized.

At IceBox, we partner with clients to help them nurture and develop ideas
into well-planned, creative, and responsibly engineered products.

OUR SERVICES

PLANNING

Creative management consulting
New product development
Innovation consulting

Design consulting

Content and digital strategy

Concept development
and direction

Analytics and measurement
User and market research

Usability testing

CREATING

Marketing systems and programs

Brand building
and implementation

Product and service design
Information architecture
Interface design

Multi-screen design

E-mail marketing

Video direction and production

Print design and production

ENGINEERING

Prototyping

Front-end development

L AMP stack back-end solutions

APIl/services layer
definiton and integration

E-mail marketing
development and delivery

Workflow automation
Variable data document creation

Ongoing hosting
of lceBox-built solutions

The result — ideas made solid.



SE R O T P A O PR T

o |
waLr g mhF o DEeedy | EedadrmEsy

metscape: AMamond |5 Farever =

Tog DlAHTCHD Teama woEE

T r s aras CerTe Soaccs

i BT WITH Bl ETTE TR LOWw

O D DRGFE WITH & CORTEAL
WL, EORDERLE AND CECATOD
Y UK pidsisl® S Bassore

Sntadad Jiwdaer | el ang wi | spyeS e Rds

iy Ul [ oy I [ il B BT )
[LIFE R =T

]. EROBAE WiNOOW

o 3I&F B

Saludmpo: [ Brars = Matherhood

4C DIAMOND
SGUIDE
CUT COLOR CARAT CLARITY

Wty it et 401t bokor, £arat weriphl, clirity = bsparant bs e’

efeh with B comibdnation of the bt 4C ralingt. are mone fare

Metsd ape: adiamandesforeveroom

-

s

LA
L =EE O BEREe

& | cornequanitly, more expensine

(RS- BT LA LR L B R R

EEG ANE B ey e ads

b - g ]
et e

CLARITY: 12345
bt Burusaeri e notural sdenlftding ¢ haras brenlsit mik arinerah
o braef trs Apepebdrineg mileke OOmaradi wre Forrmesd o the 2arth
They rmuy besok Bl erplahy, sloudh or frathen

o b Domeie i

MO DESFORINVIR . COM

AT ST DTS | CHNOEadERT | DAEDED TR | el AR Wl | SRS AR

INDUSTRIES

THERRIGh | CEYETLL
SiEaDE YEST BLodwE BiFggh

& &

ELSwh -I'll.i‘l-l-l'.ﬂ

43

b B clomont Bhall niics & dlarmond 1 brillanc and fre

D pliy Wi i of T 405 il Bt el iy 2ot U2
P cvor rssrr braytilul than srcher. The poosd mapen i Bk
by rep el 1 iy e el cdrmani] Do i e ot bbby
o1 R4 pesy

Elm.ﬂmm
CTR T L. T ST T

e el oL R

P13t A Pf - iR S P G

L B

RN -1

CARAT:123 4

Caryt & offen confuued with sine evan though A B sty 3 measere
of webiphl. Sanfe iy, powu Miiht Bk b lirper diamdid Ipicai Mdre
berilliemg fphoen 3 prraslier gomap . Thon b bepraire Bl e Sraeee] & prea Ger
divlanie throagh & larper Sle=ednd. The rrad® ha prinmn efoel Bhal
FOLT O MEELE 31 Mo Bnilluede and Nie

o deldy Stk BT O el el D Pl 2 T e i e ey Sl

Wy e e

FLARLNER GOl
R HOY | oD | DG EENT | DHLADRD ST L | e SR T
= T e e e e T T T S

Oii=DsD SIS CLNEE el AW S  SCELE AT =S
# o BUFEL DE
-5 e, i
e = ._". EiTh FALCELET
= 9 __.-'
e ‘. \J
v __.-:_,._'_.'-" BIEDLE
i, H"'\.\,\_ . .-' ;.-".
IH h, ._;-_ P i

o

Iy

LY
T: 12345
L B pndy o of the 450 B i infiuonsed by e horsan buesd

[ garth

bl DA U] Peqasinh a0 A it PR e Tt Cullled mass] peadish
wrfsben kremam 2t Eete b cnlla thg respgh diamord. Thin prosen i
Creakes Bt Crover, Dol L. ke, piedle beted pavilena of the gus=and

ek, whin srranged in prcd e prospesrtiam. will maimin:
Wtk Jowd spuerhde Tiooowd & dikmand periertly, & craltuman widll
| need Bo Ul seery moen B D00 of the rough dlamensd

Ml apel adbdens-nd iy e ye r L am

L AT

g . —

P,

daf, oy orF ook
P e ey

ewrf
s
T . s
Faam .
WO AT Wi L0 T Lk A

BET i WiTE QDD O kT byl

COLOR:123

Charmaends range in (obor Trom &y winber whites b0 wam
mrrner whiltl. Dib=ssnds are jraded on i eoles el ctabinked

by ot bt of Ammerica [GER ) whath range trom
D (cobsrber) 16

Calsr Aferenec ke viry wulbthe b L B very Siffioult bs ue

ket dJilflevvea e b fmrrar, iy, 30 Eand an F Thared g, coloey av
fraded wider ¢ on tredied ByphLing ¢ond Rl bt bfe 2omjuded

o 2 ranfor s lor accuracy
Py By ok el o b R mvp et B e B
LE=rer e g, ey oy o e e Foaed

Frshudn Tfuiyvimeles Sisissrn s defiok Dol
miaimg SamEsE pEwipy e Fiadfind Fudg :Ila.uﬂ.ll.l_l
Dangy CEiudeTiom a¥ AGREEr Ao d 05 Mg =S

By T TERE S e
T mpl e w -

i e g e ke e e e e e e e g
S or P ST

e o T il el i PR ] W e P
LRI FE Y CETE NI ERTS FE R TP T NLEY R TR SE
kel i B i e ) e 0 O et O TG
SE P S s TR B T Tl ik e Tt e e
BTl g Ll SreTe i mli e ol ety A mp i T
r.1i-l||£.'.|- i wsd Feges gl | promy’ Pl P i Tl | Sepemd

fud gt p e g adpm Boafell Dy ™pad p Bl By gt M il
Ty Pt o o] - el el il i T T Ll
oL R TR RE S R b b s SR e BT R

B

Eiml i | R b b P ek § O

ST iFE O T Pl S L LT Fadth 55

O U LETT [ AMRHTE KM ST HOH OFMT I
WHAT S U G TR

DF- EIF.EFLE

i imissa i i FEdErDE

B

= Py Bodd i | D Sople iade. By Hideed Mcar ! IFR oo gy A BFN A2 B OO0
= Prie 024
r Bl bl T FPraasl Dl b, Sl 07 FTAY S

Bl | BT D

u FreBag b I Sl w1 Bl e b Feool Cal e el o b Dengdom s Bk e Dol i TR el
2Ll

l-a"'i'!'l b b i i 5 e et 0 e B SRR e W R

w W] o e i o O B T i S bl

Interactive 4Cs Diamond Guide and De Beers’ Diamond Information Center Site
2000 redesigned web presence reflecting the look and feel of De Beers’ new global marketing efforts.
This design was translated into fourteen foreign language markets.
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“Imagination is
more important
than knowledge.”

Create a brilliant retirement program

A retirement program that 2
complements your creativity

A trusted company at your side

A legacy of strength and integrity

A boundless fund lineup
Open architecture design flexibility
A simplified approach to investing

LifeSpan® asset allocation models

A lifetime of education
LifeSpan® learning program

One-on-one guidance is appreciated

A seamless conversion process

Onsite professionals take the lead

A reliable partner at your service

Six levels of superior service

Lincoln Alliance / Imagine the Possibilities Campaign
Spread from Employer Markets overview brochure.

Create a brilliant
retirement program

Innovative minds explore. They naturally wonder “what if?”
For example, what if your retirement program could be
everything you imagine? That's the immense potential of the
Lincoln Alliance® program.

Innovative minds appreciate its open architecture design flexibility,
one-on-one retirement planning guidance, recordkeeping
capabilities, and ease of conversion and implementation.

Scores of America’s largest and most respected employers have
discovered how the Lincoln Alliance® program can help them
achieve their vision of retirement benefits. You can, too.

Imagine the possibilities.




Plan to succeed in business and in life.

You're building your dream. Your destiny is
what you make of it. You're a business owner
who works hard and builds toward a better
future for your company and your family.

The success of your business will impact your

personal aspirations. Your entrepreneurial

spirit drives you to live life to the fullest,
and that presents many opportunities
and challenges.

Consider what's impoartant to you Mow, think of what r;_'-._:ll_nl- matters to you

a%s a business owner; from a personal parspeLtive:

» Having a stratedyy in place that will protect = Being assured i my bawved ones will inheril
miy Dusiness mvastment vhial 've worked so hard for over the year
# ko nonading that my business can calry » Having the finandal ability 1o ret

on should |, my co-owns aily & = Knowwing that my tamiy will be protected
ITH Y i il 2 ol bacorme unahla o work
= =i i 3 I63m = = Pl o L
Budlding a lang-term flinanda . » Flindlin 3 baaver for w Bitlhees should
that couli =| with my retirement ol lacida 1o =ell
LS |

iy Uhiareseen lnancal neecs
' ] 1 | -
® el NG 4 130 markel value for my carmpal

=
_\& wosnes  Lincoln Financial Group / Life is Beautiful Campaign

Spread from client overview brochure of the Universal Life product.
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Speak Up in our Poll | Let's Retake Our Plates

Q- retake our plates

Let’s Retake Our Plates Opinion Poll
©00000000©0®®®
:'3.,. .5;' E4 @ @ SR Lt B, R TR See the story behind

your food

Which of these matters most to
B I L B
you if you're buying chicken for e dpedii ] S

dinﬂer? — -_;:. A take the food movement
— forward.

Food Films

Feast your eyes on a

For help with this balancing act, check out great in our stores, St s S
alu and , and on products that food supply.
meet our exacting standards.

Thanks for voting.
Please sign up for our newsletter.

| Copynght £2010. Wnok Foods Mandet IP, L.P

Whole Foods Market /| Earth Day Microsite “Let’s Retake Our Plates”
Polling application using PollDaddy.com API. Polls were promoted weekly via social media

leading up to and beyond Earth Day 2010.



Click It or Ticket Texas - Officers on Patrol

+ & hup:/ /www.texasclickitorticket.com/officers_on_patrol.html G | LQr texas click it or ticket
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o e e et

Officers on Patrol

Safety belts save lives.
line for drivers and passengers: buckle up o We're on patrol.

[hat's why Texas is drawing the

Officers all over the map.

iOimios Park

larrell Hills

-

_\& Texas Click It or Ticket

Officers on Patrol feature combining APIs from Google and Flickr.
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Finding the advantage

A rollover to an American Legacy variable annuity can provide your clients with the growth potential,
protection and flexibility they need in every phase of retirement planning.

For broker/dealer use only. Not for use with the public.

The unfair advantage

n L]IlCO]Il Lincoln ChoicePlus Assurance™

Financial Group® variable annuity

/
_\Q Unfair Advantage Campaign
Two covers from this campaign which characterizes Lincoln’s Annuity products
as giving the customer an ‘unfair’ advantage.



How close is your future?

Sometimes, the future appears to float just out of reach, vanishing into the realities of

the present. So it's easy to lose perspective as you focus on today’s challenges.

But tomorrow will be here in no time, bringing with it the greatest challenge of all—

the need to live as many as 30 years, or even longer—with whatever wealth you've

already accumulated.

-~
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Your Future is Closer Than it Appears
Lincoln Financial Group “Retirement Income Two”
campaign overview brochure.

Yesterday’s methods won’t meet future challenges.

That's because you've been given a “longevity bonus.” If you're 45 years old,

you have a nearly 40% chance of living to 90, meaning you could spend at

least 25 years in retirement! (Source: 2000 Annuity Tables)

These are the five major challenges that result from living longer and better:

Different Making yaur_ Increased
sources income [¢ ~meag
of income along ty

Different sources of

Can you count on S@
Security benefits the
parents and grandg
Can you guarantes¢
company’s pensio

be eliminated of
many have alreg

Making your’

last a long ti/

Accumulatiny
on for as my
critical. But
will you b¢
and how
honest @
retireme
could ¥
forced
years

back

Market Rising
volatility healthcare
costs
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For agent or broker
use only. Not for use
with the public.

Rate movement
indicators

A Up
M No change
Vv Down

A Up
Vv Down

For more information,
please contact Lincoln
Financial Distributors:

Fixed Annuity Sales
888 895-4830, option 2

fixedannuitysales
@LFG.com

1 Lincoln

Financial Groupe®

&

Lincoln Fixed Annuity Rates

Fixed indexed annuities— effective with the 8/1/08 issue date

Premium

OptiChoice 5

Fixed
interest rate

1-Year Point-to-
Point Cap'

1-Year
Monthly Cap?

1-Year Monthly
Average Spread?

< $100K

4.00% M

7.65% M

2.75% W

3.55% W

> $100K
OptiChoice 7

415% W

7.95% W

2.85% W

3.25% W

< $100K

4.30% M

8.30% M

2.90% =

2.95% W

> $100K
OptiChoice 9

4.45% W

8.60% M

3.00% W

2.65% W

< $100K

4.35% M

8.55% M

3.00% =

2.85% W

> $100K

Premium

OptiPoint 8

4.50% M

Premium bonus*

8.85% M

Fixed
interest rate

3.10% MW

Perf. Triggered
Specified Rate®

2.55% W

2-Year Point-to-
Point Cap®

2-Year
Monthly Cap’

< $100K
> $100K

OptiPoint 10

2.00% (years 1-3)
3.00% (years 1-3)

4.05% W

6.60% M

16.50% M

3.75% W

< $100K
> $100K

OptiPoint 12

3.00% (years 1-4)
4.00% (years 1-4)

4.05% W

6.60% M

16.50% M

3.75% W

< $100K
> $100K

4.00% (years 1-5)
5.00% (years 1-5)

4.05% M

6.60% M

New Directions 6 (six-year fixed interest rate guarantee period)

16.50% M

3.75% W

< $100K

4.60% M

7.55% W

19.25% W

> $100K

4.75% |

7.70% W

New Directions 8 (eight-year fixed interest rate guarantee period)

20.00% M

< $100K

4.70% M

7.60% M

19.75% W

> $100K

4.85% M

Fixed annuities—effective 8/1/08

Premium

Base rate

First-year bonus

Classic 5 (five-year interest rate guarantee period)

7.85% M

First-year rate

20.50% M

Years 2+ rate®

< $100K

3.85% W

1.00%

4.85% M

3.85% W

4.05% W

> $100K

3.85% W

2.00%

Classic 7 (seven-year interest rate guarantee period)

5.85% M

3.85% W

4.25% W

< $100K

4.05% M

2.00%

6.05% M

4.05% M

4.33% W

> $100K

Premium

Classic Flex 8

4.05% W

One-year base rate

3.00%

First-year bonus

7.05% M

First-year rate

4.05% M

4.47% W

< $100K

4.15% MW

2.00%

6.15% M

> $100K

Classic Flex 12

415% W

3.00%

7.15% W

< $100K

415% M

4.00%

8.15% M

INDUSTRIES
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> $100K

4.15% W

5.00%

9.15% M

FA-GEN-08-0136_FA-RST002
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For agent or broker
use only. Not for use
with the public.

Rate movement
indicators

A Up
M No change
Vv Down

A Up
VvV Down

For more information,
please contact Lincoln
Financial Distributors:

Fixed Annuity Sales
888 895-4830, option 2

fixedannuitysales
@LFG.com

Not a deposit
Not FDIC-insured

Not insured by any federal
government agency

Not guaranteed by any
bank or savings association

May go down in value

©2008 Lincoln National Corporation
www.LFD.com

Lincoln Financial Distributors, Inc.,
a broker/dealer, is the wholesale
distribution organization of Lincoln
Financial Group. Lincoln Financial
Group is the marketing name for
Lincoln National Corporation and
its affiliates.

Affiliates are separately responsible
for their own financial and contractual
obligations.

LCNO0710-2008527
FA-GEN-08-0136
FA-RST002_708

[8/1/08] WEB 8/08 7208
Order code: FA-RST002

1 Lincoln

Financial Groupe®

Lincoln Fixed Annuity Rate Sheets / Variable data
Monthly rate sheet that is updated via automated XML data feed.
(16 product variations each month)

Lincoln Fixed Annuity Rates

Lincoln Smartincome*" Inflation Annuity —effective 8/1/08

Base rates for Lincoln Smartincome Inflation Annuity have not changed. Please update your illustration
software for the most up to date rate information. Download at LFD.com.

Insured Income SPIA—effective 8/1/08

Monthly Installments for $100,000 net proceeds

5-year period certain $1,748.02 m

Standard Impaired Risk
127E MD3

10-year period certain 988.09 m

HY6Q B4X

Life only—Male age 65 667.89 =

5WYH E84

Life & 10-year certain—Male age 65 64043 m

DTCH S2B

Life & 20-year certain—Male age 65 579.40 m

Important information regarding rate holds

57W8 —

for 1035 Exchanges and qualified trustee-to-trustee transfers

Form FA-0022 or form FA-0028 must be completed and submitted in order to be eligible for a rate hold
on fixed and fixed indexed annuity rates for 1035 Exchanges and qualified trustee-to-trustee transfers.

The SPIA 1035 Exchange and Transfer Form (FA-05001), including the election and signatures
on page 2, must be completed and submitted in order to be eligible for a rate hold on SPIA rates
for 1035 Exchanges and qualified trustee-to-trustee transfers.

"Indexed Interest Cap for the initial one-year indexed term
2 Monthly Indexed Cap for the initial one-year indexed term
> Indexed Interest Spread for the initial one-year indexed term
* Credited to paid premium received during indicated years

> Specified Rate for the initial one-year indexed term.
This account is not available in WA.

® Indexed Interest Cap for the initial two-year indexed term
”Monthly Indexed Cap for the initial two-year indexed term
® This rate applies for the initial interest rate guarantee period only

* Net Effective Yield (NEY) calculated over the initial interest rate
guarantee period

NOTE: Fixed Indexed Annuities are only issued on the 1st,

8th, 15th, and 22nd of each month. Applicable rates are
determined by the date the policy (also known as contract) is
issued. A policy will be issued on the issue date following receipt
of the completed paperwork including premium and appropriate
licensing and contracting information at the home office. Interest
is not credited between the date premium is received and the
date the policy is issued.

All interest rates are expressed as annual effective interest
rates, except for indexed interest since it is credited at the end
of an indexed term.

Rates are subject to change without prior notice. All products
are not available in all states. Check with your firm for approved
product.

Lincoln OptiChoice* flexible premium deferred annuity (contract
form 05-606), Lincoln OptiPoint® flexible premium deferred
annuity (contract form 06-610), Lincoln New Directions** single
premium deferred annuity (contract form 94-523), Lincoln
Classic*" single premium deferred annuity (contract form 04-600),
and Lincoln Classic*" Flex flexible premium deferred annuity
(contract form 04-601), Lincoln Smartincome®" Inflation Annuity
single premium immediate annuity (contract form 07-611),
Lincoln Insured Income SPIA single premium immediate annuity
(contract form 94-512), and state variations are issued by The
Lincoln National Life Insurance Company, Fort Wayne, IN (fixed
indexed annuities may be referred to as “equity indexed annuity”
in certain states). The Lincoln National Life Insurance Company
is not authorized nor does it solicit business in the state of
New York. Contract may be referred to as “certificate” in certain
states. The contract may be subject to a Market Value Adjust-
ment. The certificate is a group annuity certificate issued under a
group annuity contract issued by The Lincoln National Life Insur-
ance Company to a group annuity trust. Contractual obligations
are backed by the claims-paying ability of The Lincoln National
Life Insurance Company.

Products and features subject to state availability.

FA-GEN-08-0136_FA-RST002 page 2 of 2




Guarantees

Lincoln Lifetime
Income™ Advantage

Client Brochure
brochure

This client-approved

brochure shows how clients

can plan for any market,

N<¢All In One Flier

flier

This flier reviews how

the Lincoln Lifetime
Income®™ Advantage can
provide benefits for income,
accumulation, and

N< LINC Advisor Flier

flier

Advisors can learn
the basics of Lincoln
Lifetime Income™™
Advantage with this

one-page overview flier.

N¢ LINC Advisor Brainshark

brainshark

Lincoln ChoicePlus
Assurance™ variable
annuity

This short presentation
is available to be
recorded by a Lincoln
ChoicePlus Assurance™
wholesaler and

healthcare, as well as access
to i4LIFE® Advantage and
a money back guarantee.

whether they're facing distributed by email

a bull, bear, stagnation or to educate advisors on

Broker/dealer use only.

Order codes: CP-FLY-LINC
EJ version: CP-EJLIN-FLI393

wild volatility. the Lincoln Lifetime

so9juelenc suollnjos aAlljeal)
soajuelenp suollnjos aAlljeal)

Income®™ Advantage.
Order codes: BRCH0207

EJ version: CP-LINEJ-BRC197

Broker/dealer use only.

Order codes: FLYR0439
EJ version: CP-LINEJ-FLI396

we/

N¢ Categorize Your Book Flier
Client Seminar for WB v

seminar N¢ LINC Fees Sales Idea
This client seminar can flier

Broker/dealer use only.

Order code: Available at LFD.com/Sales
Support/Prospecting/Brainsharks

How do our features fit into

N¢ I[ncome Now/Income Later Flier
flier

your book of business? This
Lincoln ChoicePlus

Ass;r;’t:nceﬁ"variable help you explaln hOW

This flier explains the fees handy guide helps you

a Lincoln ChoicePlus

associated with the Lincoln match the right clients This flier focuses on how i4LIFE

Assurance®™ variable

Lifetime Income®™ with the right features. and Lincoln Lifetime Income®

annuity with Lincoln

Advantage benefit. Advantage work together

Lifetime Income®™ Advantage can help your clients to provide solutions for clients

Broker/dealer use only.

Order codes: FLYR0091
EJ version: CP-EJLIN-FLIO91
Broker/dealer use only.

Order codes: CP-LIN-FLI394
58 / Mailer: CP-LINC-MLRO03

E) -

X

plan for retirement, no matter what kind seeking income now or later.

of market they encounter.

Broker/dealer use only.

Order code: CP-FEE-FLI398

Order code: Available at LFD.com/Sales
Support/Prospecting/Seminars

N ¢ New item Approved for use Firm- or state-specific version

Not approved for use

Lincoln Annuity Marketing Collateral Catalog / Automated document
Spread from one of seven automated collateral catalogs (one for each lincoln business line) allowing 40-90 pages
of content to be produced in one afternoon each quarter via custom InDesign data automation.
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InboundWriter - Create Content That Matters

> | |E| |E| | + | % old.inboundwriter.com

™

¢ﬁ| InboundWriter Home | Benefits | Product | Pricing | Blog News | About

Connecting Content
to Performance

Enterprise grade software giving you
real-time intelligence on what to
write about and how to make content : . InboundWriter - Create Content That Matters
[JEFFDITT] L > || i \ ﬂEﬂ | + _.*'.'.':TI www.inboundwriter.com

Sk Dacummt SEraisgy Scarm & Asfine Decument Ediier

The Challenges of Content

Creation . e L VIDED TOUR | s —
: R U VE COM STEPS

= Content is critical and of increasing importance | - Sturiing and irrapitil comeno i
to both your users and your website's > v Moo ks Carn L ard SSSE N\ LABLE 10 INPR
performance -

UNDER THE HOOD

ATULATI

FLETED ALL THE

= Typically over 80% of the content on a site
drives little to no traffic :

= Most writers and marketers do not understand - . c O N N ECT' N G C O NTE NT TO P E R FO R MA N c E

why content does / does not perform
Enterprise grade software giving you real-time intelligence on what to write about
and how to make your content perform.

This unique Everything Where we are,
combination of data, that is needed what's going on,
analytics and automation to take your content and what is
creates what we call to the next level being said
Predictive Analytics
for Content

FRODUCT PERFORMAMNCE PRESS ABOUT INBEOUNDWRITER

£y 2013 InboundWriter. All rights reserved.

-

_\‘\ InboundWriter

Before and after of ‘performance’ themed branding targeted to enterprise customers.
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INDUSTRIES

CrowdStitch™ allows event organizers and venues
to control their own location specific pop-up social
networks that connect information, sales,
advertising, and feedback with their attendees.

CrowdStitch

CrowdStitch my name i

name

email@address.com H E L L o

My Title? -
! my name is

Say “Hello"

Howells

M 443-986-8898 mhowells@crowdstitch.com
@crowdstitch

crowdstitch.com

g o mi
45K

CrowdStitch Support

L s |
‘ *vrilstitel

your crowd, socialized™
©2012 Crowd5titch, LLC. All rights reserved.

CrowdStitch

Product naming, branding, and launch site for crowdstitch.com, a pop-up social networking service.



PSST! Did you know
your mommy can save 10%
at babygearcom.

How is That
possible?

Well, you have
fo have the

source code
BD1.

*

It's no secret that babygearcom can help you
save on strollers, car seats, cribs, play yards,
—_ high chairs, foys and more.

f e g g e ~ e E O S P .
Use sodrce code™ BD1 when ordering

to save an additiond '1[ 10% on everygthi g

1 bdby needs from Graco, C .“l'l Fvenflo,
lﬂm y and other top national brands!

Free shipping in the Continental U.S

gearcom

_\Q Babygear.com launch campaign

Especially when you
use source code* RH2.
You'll save an extra 10%!

You won't be able to stop talking about the savings
on toddler beds, bedding, mattresses, toy boxes,

k1d s furniture and toys at babygear.com.

Use source code* RH2 when ordering

to save an additional 10% on everything

a toddler needs from Graco, Combi, Eventlo,
Century and other top national brands!

Free shipping in the Continental U.S.

pygearcom”

National postcard campaign to raise awareness amongst expectant mothers and their families.
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Dan Gaidula
dan@iceboxind.com = 267 481 4710

ideas made solid.



